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Sources: Statistics Canada 2016 Census.
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% Visible Minority 26.3% 21.6% 29.3% 22.3% 

% First Generation Immigrants 26.3% 21.9% 31.1% 23.6% 

Sources: Statistics Canada 2016 Census. 

English only 59.5% 45.7% 86.0% 68.3% 

French only 1.4% 8.3% 0.3% 11.9% 

Both languages 37.6% 44.8% 11.2% 17.9% 

Neither English nor French 1.5% 1.2% 2.5% 1.9% 

Sources: Statistics Canada 2016 Census. 

% with university certificate, diploma or degree at bachelor level or above in 2016 38% 33% 26% 23% 

Median total income of economic families in 2015 $92,624 $103,954 $91,089 $88,306 

Median total income of households in 2015 $85,981 $82,053 $74,287 $70,336 

Sources: Statistics Canada 2016 Census. 
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Visiting Friends and Relatives 48% 

For Pleasure 25% 

Business 13% 
Sources: Ontario Ministry of Tourism, Culture and Sport, Regional Tourism Profile 
RTO 10 

 

 
 

 

Average total spending $192 $285 $179 

Average spending on 
culture $8.81 $13.58 $8.87 

Sources: Ontario Ministry of Tourism, Culture and Sport, Regional Tourism Profile 
RTO 10, RTO5 and Ontario 

Sightseeing 9% 

Historic Sites 8% 

Festival/Fairs 4% 

Cultural performances 4% 

Museums/Art galleries 4% 

National/Provincial Nature Parks 4% 

Zoos/Aquarium/Botanical Gardens 2% 

Indigenous 0.2% 

Sources: Ontario Ministry of Tourism, Culture and Sport, Regional Tourism Profile 
RTO 10 
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Average age 46.3 42.8 45.8 

Average nights of overnight 
visits 2.81 4.10 3.15 

Average party size 2.1 2.1 2.3 
Sources: Ontario Ministry of Tourism, Culture and Sport, Regional Tourism Profile 
RTO 10, RTO5 and Ontario 
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